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So youâ€™ve made, optimized, and uploaded your video. What now? Youâ€™re a business owner and
youâ€™ve done a lot of marketing in the past; online video marketing isnâ€™t that different from other
marketing strategies. What do you do after youâ€™ve implemented a marketing strategy? You track the
effects, and you tweak the strategy to get better results.

However, you canâ€™t track the response to a video as well as you can track the response to a
billboard or a TV commercial. This is what most businesses find daunting in online
marketingâ€”everything seems complicated. The truth is tracking the response of your target market to
your video marketing campaign is relatively easy, provided youâ€™re working with a reliable video
hosting site.

Performance

A good video hosting site should have analytics software that would let you track several things,
performance being one of them. You need to know how well your video is doing in terms of views.
Analytics software should be able to tell you how many people watched the video, and what times
during the day the video is most popular.

Demographics

Another important thing you would have to track would be the geographical locations of your
viewers. If most of your viewers come from a specific location, you can fine-tune the existing or
future videos to better appeal to the tastes of people from that location. You can also determine the
age or the gender of the people who watch your videos, and the same concept as with the location
applies.

Discovery

You also need to determine where the users are viewing your video from. Is it being viewed solely
from your website, or have viewers shared the video on social networking sites like Facebook and
Twitter? Video analytics will show you what places in the online community your viewer base
frequents, so you can create other marketing campaigns that focus on those locations.

Engagement

Good video analytics software should also be able to show you what parts of the video the viewers
liked most. When the video was playing, during which parts were the viewers doing other things?
Which parts were they actually paying attention to, or what parts did they repeat? This can help you
determine what instances in the video bored your target audience, and which scenes were
preferredâ€”information that can be used in creating future marketing videos or editing existing ones.

A business that does not measure the effects of their marketing campaigns and does not respond to
the feedback gleaned from their target market is a business that has little chance of success. So
listen to your customers, and use video analytics software to do it. For more information, visit
demoduck.com/2012/03/beginners-guide-to-online-video-marketing-video-analytics-part-3/.
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For more details, search a Video analytics and a video analytics software in Google for related
information.
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