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Retail market in India was valued at INR 16.94 tr in 2010 and is expected to grow at a CAGR of
11%. It accounts for 22% of the country's GDP and is the second largest employer with 35.06 mn
people. Traditional retail formats are fast getting replaced by modern organised retail formats. Due
to growing retail space and changing consumer behaviour, retail market in India is poised for strong
growth in the near future.http://www.bharatbook.com/market-research-reports/retail-market-
research-report/retail-market-in-india-2012.html

The report begins with the market overview section that gives an insight into the retail market in
India, its market size and growth, along with the share of major retail segments. Low organised retail
penetration indicates huge growth potential of this market. This is followed by the major segments in
the retail market, where food and grocery occupies the largest share. The various market entry
strategies available for foreign retailers, franchising, cash and carry wholesale trading, strategic
license agreements, joint ventures, manufacturing, distribution, have also been highlighted. A
comparison of the traditional retail supply chain with the modern retail supply chain has also been
given. The section also includes an overview of the various organised retail formats, hypermarkets,
cash-and-carry, department stores, supermarkets, shop-in-shop, specialty stores, category killers,
discount stores and convenience stores. Additionally, an analysis of Portera€™s Five Forces provides
an insight into the competitive intensity and attractiveness of the market.

An analysis of the drivers and challenges explains the factors leading to the growth of the market
including low organised retail penetration, rising income levels and consumerism, growing retail
space and mall boom, increasing availability of credit and changing demographics and consumer
behaviour. Strong opportunity exists in the market due to low organised retail penetration in India.
This coupled with the fact that income level and consumerism are rising, will drive the retail market.
The key challenges identified are insufficiencies in supply chain, shortage of skilled manpower and
real estate issues.Industry Analysis
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Bharatbook - About Author:

Bharat Book Bureau, the leading market research information aggregator provides market research
reports, company profiles, country reports, newsletters, and online databases for the past twenty
four years to corporate, consulting firms, academic institutions, government departments, agencies
etc., globally, including India. Our market research reports help global companies to know different
market before starting up business / expanding in different countries across the world.
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